People spending more time and
money on their bathrooms today
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Mumbai: Bathrooms are all the
rage with home cwners. With ur-
ban consumers going bevond
spas and gyms to de-stress and re-
Juvenate, bathrooms, which earti-
o dlidn't get the kind of attention
they do today, are turning indoex-
periential wellness zones. The t-
me and money spent on bathro-
om interiors and accessories has
risen substantially over the last fi-
ve years, according to industry
experts. With bathrooms beco-
ming extensions of people's -
ving spaces, shower enclosures,

Inst on the list of people doing up
their homes. Over the last decade,
bathrooms have gone through a
sen change Consumers are wil-
ling to try out new products and
ooneepis. Bathrooms, whichused
o be utility areas eariier; are now
experiential aones. Even people

prosperity levels in urban India

differentiate from each other

[ > Higher disposable incomes & rising

» Customers see wellness products not just
as lifestyle but fiving style products

> People are far more health consclous
today—with hectic & stressed urban lifestyles,
concept of wet weliness is gaining momentum
> Bullders are now providing new concepts to

> Weekend getaways to resorts and spas
have made even upper middle class aware

with smaller houses ane cormer
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vears agn. Glass shower enclosue
res are growing at the rate of 15
2% today

According to K E Ranga-
nathan, MD. Roca Bathroom
Products, the average spend
per bathroom today is Rs
30,000 for a mid-segment
bathroom. Five years ago, it
was around Rs 20,000, “At the
topend (luxury segment), the
spends have gone well past Rs
10lakh per bathroom compri-
sing electronic toilets, whirl-
pools and high-end tiles, Con-
sumers are now purchasing

more premium and high-tech-
nology products for their bath-
rooms due to increase in spen-
ding power and affluent living
standards,” said Ranganathan,
Given the diversity of pur-
chasing power among consu-
mers, average household
spends on bathrooms in the va-
Iue segment, where the price
range is Rs 5,000-8,000, is gro-
wing at around 12-15%. Premi-
m (R 7,000-20,000) and hoxoury
(Rs 65,000-2 lakh and more) are
growing at 1617% and over
2%, respectively
With technology in living
spaces becoming more com-
mon across the country, consy-
mersare looking for ways to ke
ep their homes “in-trend" by
combining luxury with tech.
From integrated toilets to digi-
tal faucets, the market has eve-
rything to spruce up the bat-
hing space. “The market for
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